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Another big season is on its way. Here are valuable tips for 
making your bowling program more enjoyable and successful 
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WITH AMF AUTOMATIC PINSPOTTERS 


Bowling is a fun-filled group activity that makes 
nodding acquaintances into good friends. Anyone 
can bowl...men, women, youngsters and golden 
agers. It’s the healthful exercise that can be 
enjoyed informally or in bowling leagues. And, 
bowling in AMF-equipped centers means you'll 


AMF PINSPOTTERS INC. 


enjoy bowling at its best. Remember... AMF 
means the finest! 

It’s easy to develop a program that’s best suited 
to your employees and their families. Just get in 
touch with your nearest AMF “Magic Triangle” 
proprietor... he’ll be glad to help you. 


BOWL WHERE YOU SEE THE 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 


AMF Building « 261 Madison Avenue, New York 16, N.Y. 


“MAGIC TRIANGLE” 


TRADEMARK AND SERVICE MARK OF AMF 
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GROUP TRAVEL TO EUROPE 
AT HALF THE REGULAR FARE 


The most amazing development in world travel today is low- 
cost charter air trips. You can hire a Pan Am plane to carry a 
charter group from New York to Paris, for example, for a cost 
that works out around half the regular fare per person. 


Costs are figured on a mileage basis. Your group charters a 
Pan Am plane from New York to Paris and return . . . some 
6000 miles. Pan Am charges you as little as $2 a mile for the 
entire plane, depending on equipment and the season. If there 
are 80 people in your group you can see how costs come down. 

And Europe is just one of any number of places you can 
visit. Wherever in the world you want to go, to the Caribbean, 
Hawaii and the Mid-Pacific, or even the Orient —you name it: 





Pan Am knows the world like the palm of its hand. 


Here are the facts on low-cost group 
travel abroad, as compiled by group- 
travel experts at Pan American—the 
airline that carries more group travel 
overseas than any other. 


¢ Charters may be arranged for any 
bona fide group or organization as de- 
fined by the Civil Aeronautics Board. 


¢ All members of six months’ stand- 
ing or more, and dependent mem- 
bers of their immediate families liv- 
ing in the same household can join 
the charter. 


¢ Your group enjoys first-class lux- 
ury service—piping-hot gourmet 
meals, complimentary liquor service, 
expertly trained flight attendants— 


all at the low per-person charter 
rate. Nothing is spared to make your 
charter flight abroad the happiest 
experience of your life. 


e Pan Am’s flight crews, the most 
experienced in the world, assure you 
of the finest in-flight service. 


e You have your choice of any of 
Pan Am’s modern aircraft including 
the fabulous Boeing 707 Jet Clip- 
pers*—world’s fastest airliners. 


e Pan Am charters can be arranged 
to all 6 continents of the world. 

e For a free air charter estimate ot 
your group, contact either your own 
Travel Agent or call Pan Am. 


e For complete information, send for 
your copy of the 20-page master 
booklet “Guide to Group Travel.”’ 
Write to Philip M. Siefert, Manager 
Special Sales, Pan American, 28-19 
Bridge Plaza North, Long Island 
City 1, N. Y. Mr. Siefert will have a 
copy in your hands in the next mail. 


*Trade-Mark, Reg. U.S. Pat. Off. 





Here are 2 big reasons why the 
Fall of 1959 is the time to go: 


1. Low charter rates to all the world, 
even on the new Jet Clippers. 


2. Hotel accommodations and ground 
expenses just about everywhere are far 
less in the Fall — the so-called ‘‘off- 
season.” 


NOTE: For groups of 60 or less, regular Clipper 
service with special tour conductor privileges is 
your best buy. Pan Am allows bona fide tour or- 
ganizers one passage free for every 15 persons in 
the group. 











WORLD’S MOST EXPERIENCED AIRLINE 


FIRST ON THE ATLANTIC... FIRST ON THE PACIFIC... FIRST IN LATIN AMERICA... FIRST 'ROUND THE WORLD 


, 
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The following remarks were taken from 
the address by Robert G. Dunlop given 
to delegates at the 18th annual NIRA 
Conference and Exhibit. 


Industrial recreation is not a form 
of welfare work, but a profitable 
business investment bringing 


both spiritual and material gains 


Industrial recreation has, in many ways, come of age. 
No longer viewed as a somewhat questionable venture in 
employee relations, recreation is now firmly established on 
the basis of objective business judgment as an essential 
management function. 

The logic behind this widespread acceptance is readily 
apparent. We recognize that employees are more than just 
units of productive capacity. They are social entities whose 
individual needs and interests go beyond that which can be 
satisfied by fair wages, shorter hours and good working 
conditions alone. 

As human beings they have human needs for recognition, 
self-expression and companionship. They have a need for 
creative diversion from a job that may be impersonal and 
monotonous. 

To work towards the satisfaction of these needs is in 
management's self-interest at the same time that it performs 
a social service. People are the most essential components 
of any business enterprise, and their productivity is directly 
related to their health, happiness and ability to work to- 
gether in an atmosphere of cooperation and harmony. 
Viewed in this light, industrial recreation is not a form 
of welfare work, but, realistically, a profitable business 
investment bringing about both spiritual and material 
gains. 

It is interesting that while we recognize recreation pro- 
grams in industry as being beneficial, there is considerable 
vagueness at pin-pointing these benefits. 

There seem to be few research studies on this subject. 
Those studies with which I have had contact do not give 
conclusive evidence on the relationship between employee 
participation in recreation programs and such indices as 
absenteeism rates, productivity and job stability. 

Nevertheless, there are several broad areas in which I 
think we safely can outline some of the benefits. 

As it involves those elusive factors that we speak of as 
morale and esprit de corps, recreation serves to cut across 
the reserve and formality of daily business life. Recreation 
activities do not follow a company organization chart, but 
bring together management and labor on an equal basis. 
No communications media can create the same degree of 
harmonious understanding. 








In the informal atmosphere of off-the-job activities, em- 
ployees have an opportunity to continue to expand upon 
the contracts they make during working hours. Such inter- 
relationships go a long way toward knitting a corporate 
organization into a cohesive personalized group. 

Through its support of recreation activities, management 
demonstrates its concern for the welfare of its employees, 
It strengthens its image in the community as a good place 
to work. 

Recreation obviously promotes physical and mental health 
by providing a change of pace from routine jobs, noise, 
tension and fatigue. 

In the final assessment, what is gained from a recreation 
program will depend on how extensive that program is, 
how capably it is conducted and how closely it is directed 
to the needs of the persons involved. A recreation program, 
to be successful, must be tailored to local conditions, to 
the needs, interests and abilities of the employees im- 
mediately concerned. 

The most successful programs are those that have been 
organized and subsequently administered by the employees 
themselves. In such cases, management’s position has been 
to assume a passive role and to stand by to provide 
financial assistance, advice and guidance as requested. 
Recreation, as with other forms of personal enjoyment. 
loses its spontaneous quality when it is forced upon people 
or unduly restricted by excess controls. 


Robert G. Dunlop 


President 
Sun Oil Company 
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AUGUST COVER—Billy Welu, mem- 
ber of the AMF promotion staff, dis- 
plays the form that has brought him 
top billing among the bowling stars 
of today. Sequence photos show his 
smooth delivery from start to finish. 
The August cover was designed by Leo 
Rotelli. 


M@ IN SEPTEMBER R/M 
CHRISTMAS PREVIEW 

Here’s a run-down on the most popu- 
lar types of industrial Christmas cele- 
brations and time-tested tips for 
conducting them successfully. 


TURKEY SHOOT 

An ideal fund raising and recreational 
activity, turkey shoots have been a 
prime source of revenue for many rod 
and gun clubs. September R/M ex- 
plains several ways to stage one. 


CAB REGULATIONS 
The new Civil Aeronautics Board regu- 
lations governing charter flights will 
be interpreted as an aid to future 
travel club planning. 
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by LLOYD R. LUDWIG 


to choose a 
bowling center 


By checking these standards, league secretaries can make 


sure they won’t be caught short on bowling facilities 


Bowling today holds the “indoor 
championship” for the largest number 
of active participants in the United 
States. 

Upwards of 22 million men, women 
and children bowl in approximately 
10,000 centers of varying size, design 
and modern convenience throughout 
the country, and the numbers are get- 
ting bigger every day. 

Everyone seems to have some kind 
of opinion as to exactly why bowling 
has caught on so dramatically after 
lying around the country in compara- 
tive oblivion for hundreds of years, 
and strangely, each has a different 
reason. 

A big segment gives credit to the 
automatic pinsetter development; others 
to the recreation angle. One group 
credits increased leisure time with the 
growth of all recreational activities. 
bowling included. 

Some groups like to hang the credit 
line on bowling as a family sport. 
while hard-headed business men _ take 
a look at the advertising and promo- 
tion budgets of the manufacturers and 
become convinced that the public has 
been sold bowling like they have a 





LLOYD R. LUDWIG, president of the 
American International Bowling Cor- 
poration, is an expert on bowling 
centers. His firm is the largest pub- 
licly-owned bowling center chain in the 
U.S., with more than 25 ultra-modern, 
fully automatic installations totaling 
some 1,000 lanes operating or in con- 
struction in nine Eastern states. In 1960 


alone, more than 15 million games will 
be bowled in AIBC centers, all of 
which adhere strictly to the SPECIAL 


rule, 
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hundred million other items of neces- 
sity and pleasure. 

But all those who speculate on the 
reasons behind bowling’s tremendous 
post-war growth are unanimous in one 
opinion: a post-war bowling phenome- 
non, the industrial league, is the real 
foundation of present-day bowling, and 
it looks like it carries the sport’s fu- 
ture on its back. 

The rise of industrial league bowling 
has produced a stability in the bowling 
center business unheard of a decade 
ago. Because league bowling forms a 
major portion of most centers’ gross 
income, smart managers woo industrial 
league secretaries with a fiery ardor to 
swing the business into their centers. 

Under the impact of an eager man- 
agers barrage, some secretaries inad- 
vertently overlook a center’s  short- 
comings. They forget that bowling 
centers are like the “little girl who 
had a little curl’”—when they are good 
they are very, very good, but when 
they are bad they are horrid. 

How can secretaries be sure they're 
not going to be shortchanged on bowl- 
ing facilities? At AIBC, we’ve drawn 
up a set of standards that might help 
as a guide. We call them the SPECIAL 
rule. 

The SPECIAL rule: 

S oundproofing 
Parking, pro shop, publicity 
Equipment 
ourtesy, cleanliness 
nstruction 


2 hes 


ir conditioning, accessibility, 
accommodations 
Lane upkeep, luxury 
Bowling centers measuring up to the 
SPECIAL rule will help a league to a 
successful season; anything short of 








this mark can become a liability to 
teams. 


SOUNDPROOFING 

Post-war bowling centers are quiet, 
The advent of the automatic pinsetter 
caused a revolution in bowling center 
design, not only in the pin area but 
throughout the building. If a center is 
adequately soundproofed, it will in- 
crease the pleasure of bowling by re: 
ducing wear and tear on the bowlers’ 
nerves. 
PARKING 

Adequate, well-lighted parking lots 
are a must for any center competing 
for league contracts, since most team- 
members drive to the center, A_ top 
bowling center nowadays is flanked by 
well-paved parking lots fully-illuminated 
to discourage vandalism. 
PRO SHOP 

RECREATION MANAGEMENT 
pointed out in its April bowling sur- 
vey, upwards of 60% of all industrial 
bowlers buy their own bowling balls, 
tailored to fit their grip. We know too 
that the first equipment generally pur- 
chased by serious bowlers is a pair of 
bowling shoes, Secretaries who select 
centers with fully equipped pro shops 
are going to be helping their team 
members obtain equipment fitted to 
their individual needs. 
PUBLICITY 

It is rewarding to industrial bowlers 
to see their names and league stand: 
ings published regularly in local news- 
papers and company publications. This 
should be an automatic service of the 
center, which should undertake to issue 
press information aimed at local papers 
and company house organs. At AIBC, 
we have a standard press release form 
for all our centers. Our managers pro- 
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vide information furnished by league 
secretaries to the press. 
EQUIPMENT 

Every modern bowling center today 
uses automatic pin-setting equipment, 
hut league secretaries should check 
other equipment as well. Well-run bow!- 
ing centers provide reliable foul-line 
indicators and score projection devices, 
plus comfortable chairs, benches, and 
all the other devices that make for efh- 
cient. bowling. So—be wary of the 
center where you find chipped or 
bowling balls and scarred 
allowing such — sub- 


cracked 
pins. Centers 
standard equipment are usually lacking 
in other ways too. 
COURTESY 

League secrelaries never encounter 
discourteous managers or staff mem- 
hers when league contract signing time 
rolls “round, but how about the rest of 
the year? A bowling center is a service 
installation. A vital part of this service 
is unfailing courtesy, at all times, from 
everyone, not just a “glad hand” when 
the contract is up for renewal. 
CLEANLINESS 

A dirty bowling lane can ruin a 
team’s average, because dirty lanes 
cause uneven and unreliable ball de- 
livery. An efficient bowling 
cleans each lane three times a day 
and buffs them at night to maintain 
their sheen. As far as overall cleanliness 


center 


is concerned, don’t ever consider con- 
tracting your league into a center with 
messy tables, rest rooms or foyers. Bad 
housekeeping in these spots usually 
means worse housekeeping in the bowl- 
ing equipment department. 
INSTRUCTION 

Bowling lessons may not be too im- 
portant a service for serious industrial 
league bowlers, but top bowling centers 
always provide free professional in- 
struction, Centers offering these services 
stamp themselves with an unmistakable 
mark of interest for the bowlers’ wel- 
fare. 
ACCESSIBILITY 

When a league secretary selects a 
center, it should be one easily access- 





Top facilities and services are basic for a successful season 


ible to all members of the team. Don’t 
get fooled into thinking a center must 
be close to the plant. Take a look at 
where team members live, as well, and 
then select the one most easily access- 
ible to the most people. Remember— 
team members usually drive to the 


center from their homes, not from 
work. 
AIR-CONDITIONING 


Air-conditioning and air purification 
equipment is a 
fortable bowling. 
ACCOMMODATONS 

A progressive center provides many 
“extras”. 


necessity for com- 


Supervised nurseries, a 
“must” for working wives with small 
children, let the women share their 
husbands’ interests without paying for 
a baby sitter. In addition to nurseries, 
modern centers provide clean rest 
rooms, locker rooms and a good snack 
bar. 

LUXURY , 

With the great public acceptance of 
bowling in the past decade, luxury has 
become commonplace in a progressive 
center. By luxury I mean tasteful deco- 
ration, carpeted foyers and _ spectator- 


viewing areas, and well-planned color 
schemes professionally executed 
throughout the center. The days of the 
dismal combination pool-room and 
bowling alley are long dead. Centers 
adhering to this antiquated system 
should not be considered for industrial 
league activity. 

LANE UPKEEP 

American Bowling Congress regula- 
tions require that lanes be smooth to 
within 40/1000ths of an inch for official 
league sanction. League secretaries 
should inspect bowling lane upkeep 
systems of the prospective center to 
determine if it maintains a standard 
of quality consistent with ABC rules. 
Besides the lane bed _ itself, gutters 
must be clear and the pin area free 
of dirt to insure correct spotting and 
pin bounce. 

Industrial league secretaries charged 
with picking a bowling center should 
not be shy about checking on each 
and every one of the requirements of 
the SPECIAL rule. Every league is a 
valued customer. It deserves the best 
facilities available in 
patronage. 


return for its 


the SPECIAL rule 


This is a checklist of thirteen vital requirements for modern and acceptable 
bowling centers. League secretaries should make sure that their choice measures 
up to these standards before signing a contract. A center that falls short of the 
mark in more than three categories should be eliminated. 


Good 
Soundproofing od 
Parking 
Pro Shop 
Publicity 
Equipment \~ 
Courtesy 
Cleanliness 
Instruction 
Air-conditioning 
Accommodations 
Accessibility 
Lane Upkeep 
Luxury 


ANN 


Fair Unsatisfactory 


“ 
yv 
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Check marks have been inserted only as an example. 
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bowling services 





ELECTRONICS GO 
TO WORK FOR THE 
LEAGUE SECRETARY 


STANDINGS OF 


South Snore Temple Men's 


inal Averages and Team Totals 
Week Ending 





May 10, 1959 
Prepared by BOWLERS’ ELECTRONIC SECRETARIAL SERVICE 
CHICAGO, ILLINOIS 


226 2255 p) 
INDIVIDUAL STANDINGS 
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The adding machine and a haggard 
look, once the symbols of office for the 
typical industrial bowling league sec- 
retary are now as obsolete as a pin 
hoy. 

Electronics, which have played so 
vital a role in improving the game’s 
playing conditions, have now all but 


— eliminated the reams of paperwork in- 


volved in keeping team averages, han- 
dicaps and the endless lists of other 
league bowling statistics. 

By putting electronic computers to 
work on bowling scores, a Chicago firm 
has developed a simple and _ practical 
service that cuts six to 10 hours of 
drudgery out of the weekly chores of a 
league secretary. 

Called the Bowlers’ Electronic Secre- 
tarial Service, Inc., the company asks 
the league secretary only to mail score 
sheets of each game. It completes the 
job from there, guaranteeing 100% 
accuracy and, in most cases, providing 
much more detailed and up-to-date in- 
formation than was formerly available 
on a weekly basis. 

In addition to computing averages, 





handicaps and games won and lost. the 
service also maintains an up-to-date 
listing of high net and gross games 
and high net and gross series for all 
individuals as well as all teams entered 
in the league. 

The system, now being offered on a 
national scale for the first time, has 
resulted from five years of experiemen- 
tal work and a $35,000 research pro- 
gram conducted jointly with IBM. 

While it saves work, the service usu- 
ally saves money for the league as 
well, Charges per season are based on 
a rate of $12 per team or a total of 
$96 for an eight team league. 

Complications arising from schedule 
changes and holidays have been cov: 
ered by a system of special handling 
and by use of special delivery mail 
where time is of the essence. In no 
case will it take longer than 48 hours 
after the receipt of score sheets to mail 
out the weekly report. 

Other than the obvious advantages, 
the system also saves the secretary 
from the usual barrage of questions 
such as, “what’s my average now after 
last night’s games?” The secretary 
can’t provide the answer until the re- 
port has been received, usually in a 
shorter time than he would compute 
the figures himself. 





bowling etiquette 





STRIKES, SPARES 
AND COURTESY 
MAKE THE GAME 





@ Remain back of the foul line at all 
times. 


@ After delivering ball, walk straight 
hack on the approach. Do not remain 
standing at the foul line. 


@ Do not walk in front of a bowler to 
pick up your ball off the rack or to 
mark up a score, if he is in position to 
start his delivery. 


@ No not attempt to deliver the ball at 
the same time with the bowler on the 
adjoining alley. If you are both ready 
to bowl at the same time, give him the 
first privilege unless he signals for you 
to proceed first. 


@ After delivering your ball, use only 
the width of your alley for any ‘contor- 
tions’ or ‘body’ english’ in which you 
may wish to indulge. 


@ Do not talk to a bowler while he is 
delivering his ball. You can have a lot 
of fun kidding and razzing, but do it at 
the right time. 


@ Control your temper and refrain from 
abusive language. 

@ Do not expect a strike every time you 
hit the head pin. 

@ Do not throw away a spare because 
you think you were entitled to a strike. 
or toss the next ball carelessly down the 
alley because you have just missed a 
spare. Many a game has been lost by 
one pin which could have been made. 


@ Use good sportsmanship at all times 
—give credit where credit is due, re: 
member it is easy to be a good winner. 
but it takes a real man to be a good 
loser. Always bear in mind that bowling 
is a sport—and be a good “sport”. 


@ Do not get discouraged—you can 
learn. All any one needs to become quite 
expert is—patience and practice and 
more practice. 


ETIQUETTE OF BOWLING is the theme of a unique poster series offered jointly 
as an inter-industry service by the Bowling Proprietors Association and the United 
States Brewers Foundation. The “Bowlzo” posters (example ait left) have been 
designed to enhance everyone’s carefree enjoyment of bowling. 
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league rules 





TLL 


ADEQUATE RULES 
ELIMINATE MANY 
PROBLEM AREAS 


In bowling, as in any competitive 
team sport, almost anything can hap- 
pen and usually does. 

An undreamed of situation not cov- 
ered by league rules could plunge a 
good season into an unhappy state of 
argument, protests and general dissatis- 
faction. 

To anticipate these potential problem 
areas, every bowling league should op- 
erate under a carefully prepared set of 
rules which, while not overly restric- 
tive, thoroughly cover the many as- 
pects of a league program. 

Without attempting to recommend 
specific rules as a cure-all for the 
widely varying conditions existing in 
industrial bowling leagues throughout 
the country, the following examples 
show how other companies have dealt 
with bowling league administrative 
problems. 

PLAYER SELECTION 

When facilities limit participation, a 
fair system of selecting bowlers should 
be used. Motorola, Inc., Chicago, IIl.. 
set up a preferential selection system 
on the following basis: 

1. Bowlers who bowled previous sea- 
son in league for which they are apply- 
ing. 

2. Bowlers who bowled in another 
Motorola league and wish to transfer 
to the league for which they are apply- 
ing. 

3. Bowlers who submitted applica- 
tions for previous season and were not 
selected. 

1, Bowlers who bowled in Motorola 
league two or more years previous to 
the present season. 

5. Bowlers who have never bowled 
ina Motorola league. 

ELIGIBILITY FOR PRIZES 

In order for a bowler to be eligible 
to receive season awards, most com- 
panies require that he bowl in either 
half or two-thirds his team’s games 
during that season. Exceptions to this 
tule are generally made when a bowler 
enters military service or has been 
transferred to another department 


within the company and can no longer 
bowl for the same team. 
PLAYER ELIGIBILITY 

In almost all cases, of course, the 
bowler must be an employee, but what 
happens in the case of lay-offs or ter- 
mination of employment? 

Most companies permit the bowler 
to continue in the league. Some allow 
him to continue only if the season is 
nine or more weeks old. Others drop 
the player immediately unless there are 
only six weeks or less remaining in the 
season. 

A good example is the following rule 
adopted by Barber-Greene, Aurora, IIl. 
for its bowling league: 

“Any bowler quitting the company 
or upon termination of employment 
will be allowed to continue bowling, 
providing he has bowled two-thirds of 
the season, but he shall not be allowed 
to captain a team or hold an office of 
the league after his termination with 
the company.” 

DETRIMENTAL CONDUCT 

In those rare instances where the 
league and the company may be pub- 
licly embarrassed by the improper con- 
duct of a bowler, the situation may 
become doubly difficult if adequate pro- 
visions are not spelled out in the rules. 

A rule covering this situation should 
make it clear that the league or com- 
pany expects every bowler to conduct 
themselves in such a manner that they 
wil reflect credit to the league or com- 
pany by their actions. Any bowler 
whose conduct, in the opinion of the 
league or other 
body, is objectionable should be ex- 


officers governing 
pelled from the league. 

Depending upon what system is used 
for the collection of bowling fees, it 
may be necessary to incorporate a rule 
similar to the following used by Bar- 
ber-Greene: “All dues must be kept up 
to date. Therefore, when a bowler be- 
comes two weeks in arrears with his 
dues. he shall be expelled from the 
league.” 

SUBSTITUTES 

Rules covering substitutions should 
give all people interested an oppor- 
tunity to bowl. Those leagues which 
maintain a list of substitutes, who do 
not play for any particular team in the 
league, should set up a fair system of 
selection to give all substitutes an equal 
chance to bowl. 
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When limited participation is not a 
problem, a rule, similar to the one 
which applies in the B. F. Goodrich 
Men’s Bowling Association, Akron. 
Ohio, could read, “Any B. F. Goodrich 
bowler may bowl as a fill-in on any 
team, providing the consent of the 
opposing team captain is first ob- 
tained. 

“The average to be used in calcula- 
tion of the handicap will be the highest 
average that the bowler has in any of 
the Goodrich leagues. If a team uses a 
bowler, other than those on their ros- 
ter, without first obtaining consent of 
the opposing team captain, the games 
are subject to protest.” 

TARDY PLAYERS 

The following rule adopted by the 
Chesapeake & Ohio Railway Company 
employee’s bowling league is typical of 
those covering tardiness: 

“Any player who has arrived after 
his team has started bowling shall be 
permitted to enter competition, his 
score to count beginning with the 
frame then being bowled by his team. 

“The score bowled by a player who 
arrives late and is permitted to bowl a 
complete game or who is allowed to 
finish a game ahead of others on the 
alleys where he is scheduled, shall not 
qualify for ABC high score recognition 
or for any special league prize awards. 
The team of which the player is a 
member also forfeits its rights to claim 
ABC team high score consideration in 
the game.” 

POSTPONED MATCHES 

Provisions for postponed games are 
thoroughly covered in the following 
rule adopted by Oneida, Ltd., Sherrill. 
ee 

1. Captains wishing to postpone a 
match must notify the opposing cap- 
tain and his league secretary not later 
than 24 hours previous to the day of 
the scheduled match. 

2. Postponed matches must be rolled 
not later than seven days from the 
original scheduled match. Matches not 
rolled within the seven day limit, 
where both captains are at fault, shall 
be stricken from the schedule, but 
when only one captain is at fault and 
the other wished to bowl and does not. 
the captain at fault will forfeit all 
games and points involved. 

3. Postponed matches _ shall 
bowled on the same alleys as originally 
scheduled. 

|. Captains claiming forfeit for his 
team must have five players on the 
alleys and must roll three games in 
order to claim forfeit. 


be 


How to Catch 
FISHERMEN 





to stimulate participation in your company program 


ENTER 
2nd annual NIRA FISH-A-RAMA 


® Postal Contest 
As an added attraction to your company fishing program, 
enter the best catches made during the year by your em- 
ployees. National Fishing Champions of Industry will be 
named in each of eight species: Trout, Bass, Muskie, North- } 
. ern Pike, Salmon, Pan Fish, Walleye and salt water fish. 
open in Entry fee, $1.00 per individual. Write NIRA for official 
entry form. Deadline: Sept. 15. 
®@ National Finals 
The best prize you can give your company fishing cham- 
pion—send him to the National Finals of the NIRA Fish- 
A-Rama held on Kentucky Lake near Paris, Tenn., Oct. 
9-10. Here, your representative will vie for national honors 
against employees from companies throughout the U. S. 
and Canada. Entry fee of $25.00 includes boat, motor, ex- 
perienced guide, Tennessee license, welcome fish fry and 
entertainment and the awards banquet. Special room rates 
have been arranged in the beautiful Paris Landing State 
Park Inn. Fisherman with highest total points based on 
weight and length of fish caught plus casting contest wins. 
Entry deadline: Sept. 15. 


two divisions 


(enter either 


one or both) 


Eligibility: Any employee of a NIRA member company 
is eligible to enter either the Postal Contest or the National 
Finals. 

Entries: Official Fish-A-Rama entry forms may be ob- 
tained from the National Industrial Recreation Association. 
Completed entries for either contest must be returned to 
NIRA, postmarked no later than Sept. 15. 

Awards: Postal contest winners in each of the eight spe- 


Benefits to YOU: The NIRA Fish-A-Rama is conducted 
to help you stimulate participation in your company pro- 
gram, whether it’s a one day outing or a season-long con- 
test. Publicize your program by announcing that the best 
catches in each specie will be entered in the NIRA Fish- 
A-Rama Postal Contest. National winners will receive hand- 
some trophies and outstanding prizes. Then give your 





cies will be awarded National Championship Trophies. All 
entrants will be eligible to win a jackpot of outstanding 
fishing and boating merchandise prizes. Winner of the 
National Finals will be awarded the handsome Grand Na- 
tional Championship Trophy. Additional trophies will be 
presented to runners-up and all finalists will receive mer- 
chandise prizes. 


champion fishermen the best award possible. Send them 
to the NIRA Fish-A-Rama National Finals on Kentucky 
Lake near Paris, Tenn. Here, they will fish in a resort at- 
mosphere with a top guide on a nationally acclaimed fisher- 
man’s paradise. Entry fees are nominal, $1.00 per indi- 
vidual in the postal contest, $25.00 for the National Finals. 
Write NIRA for entry forms. 


NIRA 203 N. Wabash Ave., Chicago 1, Illinois 
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Many clubs, schools and communities today are 
faced with the problem of steadily increasing interest 
and participation in tennis . . . with /imited facilities 
for play. 

This brochure, distributed by the Manufacturer’s 
Committee of the United States Lawn Tennis Associ- 
ation, is designed to help you put existing tennis 


“SWIM RINK” TENNIS STADIUM 
Patented and Registered 
This architect’s drawing of the patented “Swim 
Rink” illustrates an important new concept in provid- 
ing for maximum sports in minimum space. 


Convertible in season to tennis courts, swimming 
pool, basketball court and skating rink, this multi- 
sports stadium may also be used as an exhibition floor. 


The “Swim Rink” is a reinforced masonry and 
concrete structure with deep and shallow ends, and a 
substantially level central section which can be 
blocked off as a separate unit. Marked for tennis 
courts, this central section has openings, end posts 
and guide wires for a net. 


To use the structure as a skating rink, barriers are 
erected at the ends of the central section and refrigera- 
tion pipes are laid. With the installation of a tem- 
porary wooden floor, the “Swim Rink” becomes a 
basketball court. Or a ring can be set up for boxing 
and wrestling. 


For detailed information on other “Swim Rink” 
features, inquiries should be addressed to Skrainka 
Construction Co., 7173 Delmar, St. Louis 5, Missouri, 
attention of R. Nick Skrainka, registered Professional 
Engineer and Patentee. 






to maximum use through some “illuminating” sug- 
gestions for night-time play. 


It also offers some helpful ideas for planning new 
tennis facilities that make for more efficient use of 
available space by providing for easy conversion to 
other sports in season. 


SWIM POOL LAYOUT 





TENNIS COURT LAYOUT 


REMOVABLE BARRIER 





LONGITUDINAL SECTIONAL VIEW OF “SWIM-RINK” 
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TYPICAL LAYOUTS FOR TENNIS COURT OUTDOOR FLOODLIGHTING 
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SINGLE COURT 
4-Pole Arrangement 
RECREATIONAL CLASS 
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SINGLE COURT 
8-Pole Arrangement 
CLUB AND TOURNAMENT CLASS 
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LAMPS: General Lighting Service. Operate at rated voltage. 
MOUNTING HEIGHT: 30 feet above court. 


DOUBLE COURT 
4-Pole Arrangement 
RECREATIONAL CLASS 















































* At rated voltage 


DOUBLE COURT 
8-Pole Arrangement 
RECREATIONAL AND CLUB CLASS 
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LAMPS: General Lighting Service. Operate at rated voltage. 
MOUNTING HEIGHT: 30 feet above court. 


*At rated voltage 








SOME HIGHLIGHTS ON FLOODLIGHTS 


DOUBLE DUTY 


Experience has proven that tennis courts equipped 
with floodlights get double the play received by courts 
without lights. 

Lighted courts used basically for club and recrea- 
tional purposes offer a further advantage in today’s 
booming tennis climate. By providing new oppor- 
tunities for play after business hours, they help solve 
the problem of the “week-end” athlete and tend to 
even out peak week-end traffic. 


BRIGHTNESS OF LIGHT 


The diagrams at left show layouts and specifications 
for lighting of double and single courts used for recre- 
ational, club and tournament play respectively. Player 
requirements vary with the class of play. 

Brightness of lighting recommended for these dif- 
ferent classifications is shown on the chart in terms 
of foot candles. 

Wherever there is a question of overlapping classi- 
fications of use, it is more economical in the long run 
to provide maximum lighting at the outset. 


QUALITY OF LIGHT 


In addition to the amount of light, the quality of 
illumination is a highly important factor in tennis 
court lighting. 

Uniformity of illumination, direction of lights and 
control of glare are all factors which merit important 
consideration. 

For these reasons, it is strongly recommended that 
the services of an illuminating engineer be employed 
for your lighting project. 


EQUIPMENT CLASSIFICATION 


Luminaire type describes the manner in which the 
light from the lamp is controlled by the lighting unit. 
The beam spread in degrees will effect such changes 
as the reflected glare, shadows, distribution and diffu- 
sion of light. Recommended types should be followed. 


Floodlight Classes General Purpose (G.P.) This 
class is weather-tight and so constructed that the 
housing forms the reflector surface. The assembly 
is enclosed by a cover glass. Reflectorized type 
lamps designed for outdoor use fall into this classi- 
fication. 


Open (QO) _ This class is weather-proof and so con- 
structed that the housing forms the reflecting sur- 
face. No cover glass. 


COST OF INSTALLATION 


While the cost of installing floodlights on existing 
court facilities will vary widely with different locations 
and conditions encountered, the following chart shows 
an approximate range of costs for the lighting layouts 
illustrated at left. 


Single Court 


Recreational (4-pole, 8 KW) 
Club (8-pole, 18 KW) 
Tournament (8-pole, 30 KW) 


Double Court 


Recreational (4-pole, 18 KW) 
Club (8-pole, 36 KW) 


$1800 to $2500 
$2500 to $3000 
$3000 to $3400 


$2500 to $3000 
$3500 to $4000 





“PAY AS YOU PLAY” 





In planning a lighting installation, important consid- 
eration should be given to the use of a coin meter to turn 
lights on and off. 

This device can be used noi only to pay for the cost 
of the current, but also to gradually defray the cost of 
the installation. If desired, the meter’s automatic shut-off 





+ Cirevit Breaker Connected 
He re ine Side of Contacto 


can also be geared to collect rental fees and save the cost 
of a night attendant. 

Meters are available in nickel, dime or quarter denom- 
inations with a wide range of timings from 10 to 120 min. 
A rough diagram of wiring procedure for use with meter 


TYPICAL LAYOUT FOR METERED FLOODLIGHTING 


is shown below. 





CAST IRON BOx =e arrdieat ¥= 
Pat, a: S* ___. Timer Motor //0 Vo. a ae: 


ana gasket 











Disconnect 





Switch 100ai 


NOTE. H boxes 
ie - located on 

Contactor outside wal/-To 
Size-2 be water tight 


2°Conduit to outside 
and into ground — 


5 





Fuse or CAT 


Breaker 
Pane! /OCKT i 


“/4-2CONDSOCord 
3*%i2TW Wire 
3/4 Ground Rod at J Hole at Base of 
each Lamp Standard - 
sncrete Bast 
*/ Cond (seai end) 
3 Conduc 








CONTROL WIRING amp 
M0 Volt Coil 
COIN TIMER: Mount on tis 
| Conresrer lamp Standard Approx : Sito center 





/5 Watt Lampand 
SP switch optiona/ 








tock rype s Swi itch 
3 way opti 


= = — - hs 
SS on 
H NOTE This base oniy tohave 
“ two /” Conduits | 
' } 
‘ TENNIS COURT | 
re 8 -/500 WATT LAMPS 
. | 
" } 
' 
' | 
: | 
Lu — 
(=) 


tor Direct RSOBCO CORPORAT: 


Burial Cable 235 West Main Street, Patchoque New York 


Robco Timer 9700-2 
na! with HVault 25¢s:z2e 
(or equa/) 






on 














FLUORESCENT FLOODLIGHTING FOR TENNIS 


120° 








The diagram at left shows lighting layout for indoor 
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tennis court for tournament play using fluorescent 
luminaire. The lamp classification includes the new 
G.E. Power Groove, SHO and VHO lamps currently 
available. 

A similar use of fluorescent floodlighting can be 
considered for outdoor use. 24 units suspended 30 
feet above the playing surface on 120 foot long cables 
on either side of the court. Twelve fixtures are mounted 
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Fixture: 


Minimum Mounting Height: 


Continuous curb Z 








we 15' 


ra gs gS ie 


32 two lamp semi-direct industrial fixture with louvers. 
Lamp: 96” 1500 MA fluorescent with a minimum of 13,000 lumen output. 
Circuits: 


fe sal of 





on each cable. The problem of stroboscopic effects 
was eliminated by use of a three-phase system for 
the two lamp ballasts which are required. 


fixtures should be wired on alternate phases to minimize 
stroboscopic effects. 


30’. 


PLAN FOR DOUBLE TENNIS COURT AND ICE SKATING RINK 
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Cover of floor drain to be 
removed and replaced with 
lug when court /s fo be 
\ flooded for ice skating 
| 
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"FE Cinder or gravel Fill 


Derait oF ExPANSION JOINT 
AT CENTER OF Covar 


All skpension jalars are the same, 
center of court 1s 2“higher than 
gutter edges 
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Connect floor drains to 
tile drain 






S*concrete tile drain 
Sloped from center point 
to outlet at least 6" 


The tennis rink detailed here offers a readily convertible facility 
for tennis and skating with no overlapping of seasons. 

Available for tennis in Spring, Summer and Fall, it is simply 
flooded in cold weather for natural freezing. 


PLAN FOR SWIM — TENNIS CLUB 


Combination of separate swimming 
pool and tennis courts such as illustrated 
here has become an increasingly popular 
private club plan. 

Sale of shares to the broad membership 
such a club permits, covers construction 
expense at a reasonable cost per member 
and provides investment advantage at the 
same time. 


Prepared and Distributed by 
THE UNITED STATES LAWN TENNIS ASSOCIATION 
120 Broadway, New York 5, New York 
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| by EDWARD F. HOEY 
Coordinator, Yorktown IBM Club 


Organizing activities that are ap- 
pealing to your employees can be very 
dificult. The environment, facilities 
available, age of employees and_ their 
educational level are a few of the 
factors which must be considered when 
setting up your recreation program. 

Here at the IBM Research Labora- 
tory, we have an activity which is con- 
sidered by some of our professional 
people to be superior to chess. We 
have even organized an intramural 
trophy competition with approximately 
25 of our people participating. This 
activity is a game called “Go.” 

Go is probably the oldest game in 
existence. It was originated in China 
more than 4,000 years ago and later 
introduced to Japan where today it is 
considered the national game. 

Not until the latter part of the 19th 
century was there a description of the 
game published in a European lan- 
guage. 

Among the few books now available 
in English are: “Modern Chess Strategy 
with an Appendix on Go,” by Edward 
Lasker; “How to Play Go” and “Vital 
Points of Go,” by Kaku Takagawa. 
Also available is the “American Go 
Journal” published by Robert Me- 
Allister, 96 Cedar Ave., Hackensack, 
N, J. 

The material required to play Go 
consists of a board, one bowl of white 
stones and a bowl of black. 

The board is rectangular, usually 
174%" x 16”, made of wood with 19 
vertical and 19 horizontal lines, 

Each bowl contains 180 stones or 
men. The men were originally either 
stone or shell but are now being made 
of plastic also. 

The game is played by two people 
sitting on the opposite sides of the board 
on its long dimension, each with a bowl 
of stones, 

The tenor of the game is combative. 
The object is to control as much of the 
hoard (or territory) as possible by 
judicious placement of the stones. 





Ancient Chinese game provides challenging pastime for 


scientists, mathematicians and other professional people 


The players alternately place one 
stone on any unoccupied point of the 
board. Unlike chess or checkers, the 
stones always rest on the intersections 
of the lines, not inside the rectangles. 

Once placed, the stones are never 
moved unless surrounded and captured. 
Then, they are removed from the board 
by the captor and retained as his 
prisoners until the end of the game. 

To capture a group of 
stones, a play must occupy all the ad- 
jacent intersections on lines radiating 
out from the intersections on which the 


stone or 


enemy stands. 

A stone is connected to another of 
the same color when it occupies the 
next intersection on any line radiating 
out from the point on which the first 
stone stands. Diagonally adjacent stones 
are not connected. (See board in photo 
below. ) 

The players create areas for them- 
selves by building walls of connecting 
stones. Each player tries to control the 
largest possible area with the smallest 
investment of stones. Yet the area must 
be safeguarded so that the opponent 
cannot play inside without being cap- 
tured. Herein lies the crux of the game. 

The game is neither 
player can make a play that will add 
to his territory or capture any enemy 
stones. 

To determine the winner, the pris- 
oners are placed inside the areas of 


over when 


their own color, one on each unoccu- 
pied point. The remaining open points 
in the black and the white areas are 
then counted. The player with the 
higher score wins. 

Going one move beyond chess or 
checkers, the rules of Go are so ar- 
ranged that players of unequal skill 
may enjoy a close match through 


KIBITZER’S view of a game of Go, 
played at the Yorktown IBM Club. Rob- 
ert Nelson, a scientist at the IBM Re- 
search Laboratory, is about to make his 
move. 


O -a substitute for chess ? 


the device of handicap stones, Each 
handicap stone is estimated to give a 
10 point advantage. More than nine 
stones are rarely given, since the dis- 
crepancy in techniques would render 
the game too dull for the superior 
player. The handicap stones are re- 
garded as the first play and are placed 
at predetermined points. 

In a match between good players, 
one game will take about as long as 
from half an 
hour to two hours. The difference in 


an average chess game 
and loser 
should be less than ten points. 

Other than in department 
stores in major cities; Macy’s in New 
York and Marshall Field’s in Chicago; 


score between the winner 


large 


a Go “set” may be purchased from a 
number of Japanese importers. Two of 
the best known American Go 
Supply Co., 7 Morton St.. and Interna- 
tional Trading Co., 1048 3rd Ave., both 
in New York City. 

Prices run from $8.50 for a good 
plastic set to a $15. minimum for a 
stone or shell set. 


are: 


Although national championships be- 
tween professional Go players are con- 
ducted in Japan, the game has built 
up a substantial following in the United 
States. In addition to the Yorktown 


IBM Club, the Bell Telephone Labora- 
tory, Murray Hill, N. J.. has about 
75 Go enthusiasts. 
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New Music Group 


A group of industrial music direc- 
tors who have been meeting annually 
for the formally 
banded together last month in a new 


past three years, 
organization known as the National 
Industrial Music Council. 

In the first the NIMC 
elected Theodore Vosburgh, music di- 
Dow Chemical Co., Midland. 
Mich., as president. Other officers in- 
clude Vice President Don Miner, Le- 
Tourneau- Westinghouse, Il. : 
and Secretary-Treasurer Sally Bros- 
man. also of Dow Chemical. 


meeting, 


rector. 


Peoria, 


Board members elected at large in- 
clude: Jack Houston, J. M. Schneider, 
Packing, Ltd., Kitchner, Ont.; 
Dorothy Proper, Rock Island Railway. 
Chicago, III. 


and 


Leading Lady 


An important factor in the Lockheed 
Employee Recreation Club’s program. 
selected as winner of the first Helms 
Industrial Achievement 
Award. is undoubtedly the organiza- 
tion’s outstanding president: a woman. 


Recreation 


Eleanor Dove, first woman president 
in LERC’s 24 year history, rules with 
a firm and gracious hand the business 
meetings of its 58-member council. 

Formerly a chairman of the San 
Diego Unit of American Women’s Vol- 
untary Services, Eleanor (see photo 
above) is highly qualified to handle 
recreational and associated duties. She 
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the Islands this spring. 


16 


ic Activities Club of New York 
visited the 50th state, Hawaii, during a 16 day swing through 
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has worked with the local USO to co- 
ordinate recreation activities and va- 
riety shows for all branches of the 
military and acted as emcee and song 
stylist for AVWS and USO shows. 

In addition, she has worked on 
blood drives and other welfare activi- 
ties. However, Miss Dove is equally as 
capable in the sports world. 

Interested in swimming, bowling, 
golf, hunting and fishing, she was ap- 
pointed to LERC’s athletic committee 
after her the council in 
1952. Three years later she was elected 


election to 


as athletic commissioner. 
Prior to term as 


LERC 


her president, 


Eleanor also served for two 


years as secretary. 


New GLERC Facilities 


In a joint dedication with the U, S. 
Air Force, the Georgia Lockheed Em- 
ployees Recreation Club, Marietta, Ga.. 
opened a modern recreation area for 
all Georgia Division Employees last 
month. 

The area, adjacent to Air Force 
Plant 6 which is operated by Lock- 
heed, includes two softball diamonds, 
two tennis courts, a voleyball, badmin- 
ton and three shuffleboard courts. 

The softball field has grandstands to 
accommodate 440 Flood- 
lights permit use of the entire area al 
night. 

A concrete block field house with 
rest room facilities, equipment storage 


spectators, 

































































































































ELEANOR DOVE, first woman president 
of the Lockheed Employees Recreation 
Club, Burbank, Calif. 


rooms and water fountains completes 
the installation. 

Built at a cost of approximately 
$100,000 from funds advanced to the 
GLERC by Lockheed, the cost will be 
repaid from revenues received from 
vending machines in the plant. 

Citing the advantages of the new 
loaction, Carl Kotchian, vice president 
and general manager of Lockheed’s 
Georgia Division, declared, “This is 
the best place to have our recreation 
area. It is close to the plant, plenty of 
parking space is available, and it is 
conveniently located so that our em: 
ployees on all shifts may enjoy it be: 
fore or after working hours.” 


CKHEED 


"HEED EMPLOYEES 
iON CLUB 





NEW RECREATION area for Georgia Lockheed forms the 
backdrop for the park’s joint dedication ceremony conduct 
by company officials and members of the U. S. Air Force. 
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INDUSTRY SOFTBALL 
REIGN MEETS TEST 


Raybestos defends world titles in men’s and women’s fast 


pitch. Turbine Jets try for third straight in slow pitch 


Industry's complete domination of 
men’s and women’s fast pitch softball. 
by virtue of double victories by the 
Raybestos Division, will meet a rigid 
test next month when the Amateur 
Softball Association’s annual 
tournaments are up for renewal. 

Both Raybestos champions, the Car- 
dinals in the men’s tournament, the 
Brakettes in’ the star 
players during the off-season. 


world 


women’s, lost 

Neither, however, has been counted 
out of the running. The Cardinals will 
be back with their ace pitcher, Johnny 
Spring. who threw a no-hitter in the 
tournament despite a bleeding blister 
on his pitching hand. 

A real control artist, Spring walked 
only 21 batters in 35 games last sea- 
son. His overall record of 32 wins and 
three losses included five victories in 
the tournament. 

A determined, hustling team, the 
Cardinals have the experience and 
precedence to wrap-up the title again. 
They also took top honors in 1955. 

The Brakettes, first Eastern team to 
win the women’s championship, boast 
softball’s No. 1 woman pitcher in 


JOHNNY SPRING, mainstay of the Ray- 
bestos Cardinals’ title defense, has won 
105 while losing only 13 games in four 
years with the team. 
























Bertha Ragan and have superb relief 
in the amazing 18-year-old Joan Joyce. 
In her initial tourney appearance. 
Joyce turned in a_ no-hitter. Then, 
after Ragan pulled a hip muscle in 
the third inning of the final game, the 
rookie came on to hold the opposition 
hitless once again. 

Ragan finished the season unde- 
feated with a 24-0 record. Eighteen of 
her victories were shutouts, and she 
allowed only 10 runs in 202 innings. 
Joyce ran up an impressive 17-3 rookie 
record. 

Outside of Stratford, Conn., home of 
the Raybestos Raybes- 
tos-Manhattan, Inc.. industry’s chances 


Division of 


for softball supremacy dwindle rapidly. 

Runner-up in 1957, the Stephens- 
Adamson Sealmasters of Aurora, Ill. 
were a popular favorite going into last 
years meet. Upset during the early 
rounds, they will be back again this 
year for revenge. 

Without the 


masters, industry appears to have no 


Cardinals and Seal- 
other serious contenders. Chief oppo- 
sition is expected to come from the 
MacDonald Scots (Lake Charles, La.). 
1958 runner-up, and the Clearwater 
(Fla.) Bombers, 1957 champs. 

In the tournament, the 
Brakettes stand virtually alone against 


women’s 


such non-company powerhouses as the 


Fresno (Calif.) Rockets, Orange 
(Calif.) Lionettes and the Phoenix 
(Ariz.) Ramblers. Before Raybestos 


broke uv the monopoly last year, those 
three West Coast squads shared the 
women’s championship for ten years 
runnin®. 

The tournament, both 
open and industrial divisions, figure 
to be fairly wide open. The Cincinnati 
Turbine Jets rate a good chance to con 


slow pitch 


their third consecutive title in the in- 
dustrial playoff. To do it, they will 
have to get past their perennial rival 
and last year’s runner-up, the Cincin- 
nati Firefighters. 
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BERTHA RAGAN, star pitcher for the 
Raybestos Brakettes, allowed no earned 
runs in 43 innings in last year’s women’s 
fast pitch tournament. 


However, the tremendous growth of 
the slow pitch tournament makes prog- 
nostication dangerous, Last year’s rec- 
ord field of 32 teams in the open divi- 
sion and 22 industrial entries is certain 
to be shattered. 

Starting with 12 teams in 1953, the 
slow pitch meet has grown so rapidly 
that this year’s tournament has been 
extended from three to four days to 
accommodate the expected turnout. 

Similarly, the fast pitch events look 
forward to a banner year. The men’s 
tourney returns to Clearwater, Fla.. 
with its modern, spacious Jack Russell 
Stadium. Completed in 1955, the park 
seats more than 7,500 and is used for 
spring exhibitions by the Philadelphia 
Phillies. 

Women’s teams will meet again in 
Stratford, Conn., where they attracted 
turn-away crowds at Raybestos Me- 
morial Field last year. Standing-room- 
only attendance of 15,000 at the final 
game has prompted Raybestos to pro- 
vide even greater capacity and to sell 
reserve seats for the first time. 





WHERE AND WHEN 
Dates and Places for the Amateur 
Softball Association’s 1959 World Soft- 
ball Tournaments: 
Men’‘s Fast Pitch: 
Jack Russell Stadium, Clearwater, 
Fla., Sept. 21-26. 
Women’s Fast Pitch: 
Raybestos Memorial Field, Stratford, 
Conn., Sept. 4-11. 
Slow Pitch, Open and Industrial: 
Several municipal fields, Cleveland, 
Ohio, Sept. 4-7. 
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SEMI-MONTHLY SERVICES 


Timely tips, new ideas, the latest 
developments in the field of in- 
dustrial recreation are brought 
to you in monthly issues of REC- 
REATION MANAGEMENT, 
the national magazine of recrea- 
tion in business and industry, 
and the NIRA SERVICE PACK 
which contains the Idea Clinic, 
News Letter and President’s Bul- 
letin. 












































PERIODICAL SERVICES 


Activity manuals and program 
aids are published periodically 
on specific recreation activities. 
Written in detail, these manuals 
describe step-by-step procedures 
for developing effective projects. 
In addition to the booklets pic- 
tured here, other materials are 
available to aid your planning. 





The purpose of the National Indus- 
trial Recreation Association is to 
promote, protect, foster and ad- 
vance the interests of industrial 
recreation in which its members 
are engaged. 





NIRA membership services help you get the job done using 
fresh ideas, expert advisory service, helpful program aids 


For additional information on NIRA 
services availuble to you, write the 
Executive Secretary, National In- 
dustrial Recreation Association, 
203 N. Wabash, Chicago 1, Illi- 
nois. 
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RIYTINDUSTRY ITEMS 


Statistics Prove... 


... that active sports participation, 
despite the Olympic committee’s fore- 
hodings about television, has never 
been so high. For an idea of how big 
the spurt in sports has become, check 
the chart below, compiled by the Ath- 
letic Institute, and then consider the 
following: 
¢ Approximately eight million people 
have taken to skin diving according 
to an estimate published in the SPORT 
MERCHANDISER. 
¢ The nation’s outboarders, numbered 
at some 27 million by the Outboard 
Boating Club of America, ply the 
waters in million craft, three 
times the number of 10 years ago. 
¢ The use of campgrounds in the Na- 
tional Park System jumped to 4,665,- 
000 camper days last year for an 11% 
National Park Service 
towards the goal of in- 
creasing its number of campsites from 
the present 12,000 to 25,000. 

* Of the 22 million active bowlers, 
more than six million are women. 

* George Gallup’s American Institute 
of Public Opinion reported recently 
that swimming is the No. 1 participant 
sport in the country. Contradicting 
the Athletic Institute’s survey, Gallup 
estimated the number of swimmers at 
33 million. Either way, it’s a lot of 
people. 

* P-O-N-Y Baseball has added nearly 
100 new leagues and 500 new teams 
this season to up the total to 3,869 
teams in the U. S., Canada and Mexico. 
* The National Golf 
ports an increase of 120 par-3 courses 
1955 with many 


planning stages. 


seven 


increase. The 
is working 


Foundation re- 
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Tailored Tours 


Escorted tours now make up 10% of 
all European travel according to an 
announcement by the American Society 
of Travel Agents as published in the 
Wall Street JOURNAL. 

And, the tour idea seems to be gain- 
ing momentum. Patronage of group 
tours so far in 1959 is 5% ahead of 
last year while the overall gain in 
tourist travel to Europe this year is 
expected to be only 3%. A total of 
625,000 Americans visited Europe last 
year, 

The growing appeal of escorted 
tours, according to the JOURNAL, ap- 


pears to be the result of a movement 
to tailor tours to 
groups. 

A few examples of these tailored 
tours as reported by the JOURNAL: 
¢ A hymnal study tour for choir di- 


special interest 


rectors and organists; 21 days for a 
total cost of about $1,100. 

e A 23-day, $1,200 tour for American 
librarians to visit European librarians 
and museum curators. 

¢ A polar bear hunt for a total cost 
of about $2,000 to cover air fare to 
Norway and two or three weeks cruis- 
ing among the ice floes around the 
Spitsbergen Islands. 


Wilson Personnel Changes 


In a series of moves to control and 
coordinate more effectively all activi- 





Hare 


Colburn 


ties relating to sales and merchandis- 
ing, Wilson Sporting Goods Co. has 
announced several important personnel 





changes in top staff positions. 

Appointed as head of the newly 
created marketing division, Vice Presi- 
dent Harry W. Colburn will direct all 
product sales including merchandising, 
sales analysis, pricing and sales promo- 
tion. 

As the new sales promotion manager. 
Charles FE. Hare will assume responsi- 
bility for directing all golf, tennis, base- 
ball, school and college, industrial and 
other promotional activities. 


Two Birds with One Ball 


Detroit’s Plum Hollow Golf Club is 
experimenting with greens which have 
two holes, but only one flag, in an 
effort to speed up play, according to a 
recent item in the GOLF DIGEST. 

As a foursome reaches the green. 
they place the pin in the alternate hole. 
Thus the following foursome is not 
delayed while one of the golfers walks 
across the green, replaces the pin and 
walks off. Of course, such a system 
would be illegal for tournament play. 


More Blue Collar Golfers 


In a comparative study of golf 
course development from 1931 to 1958, 
the National Golf Foundation has pro- 
duced figures indicating that while 
the game is growing, it is at the same 
time losing its snob appeal. 

In the last 27 years semi-private 
courses have increased 172, munici- 
pal courses up 599%, while private 
courses have dropped off 32°. 





SPORTS PARTICIPATION 
Estimated total, all ages in the U. S. 


Category 1946 
Boating 20,000,000 
Fishing 13,100,000 
Bowling 12,500,000 
Hunting 9,990,000 
Basketball 9,000,000 
Baseball 5,000,000 
Softball 4,700,000 
Tennis 4,100,000 
Golf 4,300,000 
Handball a 
Archery 1,700,000 
Skiing 1,400,000 
Football 1,500,000 
Track and Field 675,000 
Wrestling 150,000 


Source: 


1956 1959 
28,000,000 37,000,000 
20,813,000 25,620,000 
20,050,000 22,000,000 
11,784,000 18,000,000 
11,000,000 11,275,000 

7,106,000 7,925,000 
6,675,000 7,840,000 
6,583,000 6,714,000 
5,100,000 5,400,000 

— 5,000,000 
4,600,000 4,725,000 
2,180,000 3,000,000 
1,725,000 1,780,000 

580,000 591,000 

170,000 175,000 


The Athletic Institute from data provided by national agencies’ 


associations and other organizations promoting the sports listed 
above. Estimates include both organized and unorganized sports 
with a participant defined as one who has engaged actively in 
the sport two or more times during the year. 
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DECKED OUT as leader of the Law- CHAMPAGNE MUSIC ala Lawrence F ! 
rence Welk band, outing chairman (r) Welk was provided by women of the 
admires one of the table decorations. Firestone sales accounting department, — ' 





R MEL nscale 
Office Women’s Outing 


What makes a successful women’s outing? The office girls at The Firestone 
Tire & Rubber Company, Akron, Ohio, have found the formula. 

Expertly mixing games, entertainment and a big feed, they flock to the Fire- 
stone Country Club one Saturday each year for the annual office women’s 


a ae 


outing. 

Last year, some 325 strong, the Firestone girls plunged into an active program 
which started off with golf, tennis and an imaginative pentathlon event during 
the morning hours, followed by lunch and entertainment. 

More than 40 stenos, clerks and typists entered the pentathlon, testing their 
skill in basketball shooting, coin tossing, ring tossing, horseshoe pitching and 
dart throwing. 

Entertainment featured the Firestone version of Lawrence Welk’s Champagne 
Music complete with bubble blowers and a Mack Sennett comedy bathing beauty 
routine. GOLFERS had a big day too with prizes 


awarded on both nines for longest drive, 
least putts, low gross and low net. 








PENTATHLON event included the bas- 
ketball toss among other tests of ath- 
letic dexterity. 






BATHING BEAUTIES from the Synthetic office presented a song and dance rou- 
tine, Mack Sennett style. Other entertainment included modern ballet, tap dancing 
and a soloist. All entertainers were Firestone office women. 
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Conference Response 


The following letters, all pertaining to the 18th annual NIRA Conference and 
Exhibit held May 24-27 in Philadelphia were written to NIRA officers and staff | 


mem| ers. 


Richer and Wiser 
The conference was excellent. The panels 
were informative and well presented. Little 
more could be desired from the social aspect. 
The effort, time and work which the NIRA 
staff and the Philadelphia committee put 
into the conference was quite evident. It 
was truly in keeping with recreation as a 
profession, and everyone who attended be- 
came a much richer and wiser person in the 
field. 

Larry Benjamin, Director of Recreation 

Rockefeller Center, Inc. 

New York, N. Y. 


Job Well Done 


Just a note to say congratulations on the 
fine conference, I know how much work goes 
into the planning of such a program, and 
| would certainly like to compliment you on 
a job well done. 

Mrs. Joseph T. Barta 

Ball-Boy Company, Ine. 

Bronxville, N. Y. 


Glad to Attend 
Sure was glad that I could attend the 18th 
Annual—a real success, and a tribute to all 
you do to help NIRA grow and go forward. 
I'm glad I am on the team. 
Mike Brecka, Recreation Director 
Minneapolis-Moline 
Minneapolis, Minn. 


Efficient Preparation 

May I thank you for the many favors shown 
all the exhibitors during the recent NIRA 
conference in Philadelphia. 

Everything went off very smoothly, thanks 
to your efficient preparation, We are looking 
forward to an even better convention at 
Detroit next year. 

E. J. Close, College Equip. Dept. 
The MacGregor Co. 
Cincinnati, Ohio 


An Annual Affair 
We enjoyed the convention so much that we 
will want to make it an annual affair. 
Charles W. Fay 
Allison of Florida, Inc. 
Miami, Fla. 


learned a Great Dea! 

Would you please be good enough to send 
to me a copy of the proceedings of the re- 
cent conference. 

I am most interested in a complete copy 
of the speech given by Mr. Robert G. Dun- 
lop, president of Sun Oil. 

It was, on the whole, a very good con- 
ference. I know that I, personally, being very 
hew in recreation, learned a great deal from 
the fine panel sessions and just by talking 


to the delegates who have been in the busi- 
ness of recreation for years. 

Jeanette Decker, Director, 

Social Activities, GERA 

Aerosciences Laboratory 

Philadelphia, Pa. 


Smooth and Thorough 
We want to say congratulations on the finest 
convention it has ever been my privilege to 
attend. You and your staff are to be com- 
mended on the smoothness and thoroughness | 
of every detail, including keeping all we 
exhibitors happy. I want you to know it was | 
appreciated. | 
R. D. Gremp, Executive Representative 
Automatic Canteen Company of America 
Chicago, Ill | 


Dedicated Individuals 

Congratulations on the excellent convention 
in Philadelphia. As you know, this is the 
first one I have had the opportunity to at- 
tend, and I am anxious to let you know of 
my favorable reaction. 

I sensed that this was a group of individu- 
als dedicated to their work and highly inter- 
ested in furthering the goals of their As- 
sociation. The meetings were well planned, 
balanced and worthwhile. 

Don B. Feather 
Cartan Travel Bureau, Ine. 
Chicago, Ill 


Quick, Complete Coverage 
Again, | want to add my small voice to | 
thank you and your fine staff for your efforts 
to provide another good conference. July | 
R/M is phenomenal in its quick, complete 
and excellent coverage of the conference. 

Warren Wallgren, Recreation Supervisor 

Theo. Hamm Brewing Co. 

St. Paul, Minn. 





Conference Proceedings 


Summaries of all panel sessions and 
key addresses of the 18th annual NIRA 
Conference and Exhibit will be included 
in the December, Annual issue of 
RECREATION MANAGEMENT. 

Other important features of this valu- 
able reference edition will be the NIRA 
Membership Directory and Bylaws, R/M 
Yearly Index, a bibliography of recrea- 
tion reference books and comprehen- 
sive articles on administrating success- 
ful employee recreation programs. 








NEW ALL-AMERICAN 
PICNIC GRILL 


It’s tops in grills! Positive six-way draft 





control provides faster, easier fire kin- 
dling, saves fuel, guarantees tenderer, 
juicier charcoaled steaks, chops and bar- 
becues. American’s many plus-features 
assure perfect lifetime performance. 
Shipped fully assembled. 





STATIONARY 
Weight 180 Ibs. 
COM PLETE 


$4370 


PATENTS 


PORTABLE 
Weight 205 Ibs. 
COM PLETE 


$4985 


PENDING 





ne 
Order Your All-American Grill TODAY ! 


AMERICAN 


PLAYGROUND DEVICE CO. 


ANDERSON, INDIANA 





Fun For Everyone! 


From 8 to 80 here is exciting recrea- 
tion for all ages . . . keen enjoyment 
for players and spectators. 

Rugged, Dimco FreeGlide Shuffle- 
board sets are available for both out- 
door and indoor installation. 


Easy to install . . . low in upkeep! 
Write today for colorful folder, “Let's 
Play Shuffleboard,” containing com- 
plete information on court layout and 
equipment. 


DIMCO-GRAY COMPANY 
208 EAST SIXTH STREET 
DAYTON 2, OHIO 
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CAMPING 
slide films 








Teach Camping 
Easily - Quickly - Accurately 
At Extremely Low Cost 


Directed by Betty Staley, Instruc- 
tor at Community High School in 
Peoria, Illinois, this film brings 
the fun and enjoyment of out- 
door living into your classroom. 
Students will learn how to build 
various kinds of campfires, how 
: to fry, bake and broil meals over 
\ : red-hot coals. 





Students also learn the basic 
fundamentals of camp safety. 
Here’s a great film that teaches 
and entertains at the same time. 
Excellent for all outdoor educa- 
tion classes, scout troops, camp 
classes, etc. 


*) COMPLETE SET OF TWO 
SLIDEFILM UNITS. 
In full color and sound. ..$21.75 


Order from: 
The Athletic Institute, 
209 S. State St., Chicago 4, Ill. 


THE 


ATHLETIC 
INSTITUTE 


| A NON-PROFIT ORGANIZATION DE- 

~ VOTED TO THE ADVANCEMENT OF 

_ ATHLETICS, RECREATION AND 
PHYSICAL EDUCATION 





Peay 
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Welcome New NIRA Members 


NIRA extends a hearty welcome to 
the following new members who have 
joined the Association since January 15, 


1959. 


COMPANY MEMBERS: 

Sinclair Pipe Line Co., Independence, Kansas 

Studebaker-Packard Corp., South Bend, Ind. 

Marquardt Aircraft Co., Pomona Div., Po- 
mona, Calif, 

Cummins Engine Co., Inc., Columbus, Ind. 

Kaiser Alum. & Chem. Corp., Ravenswood, 
W. Va. 

Sperry Gyroscope Co., Div. 
Corp., Lake Success, N. Y. 
Burroughs Research Center, Paoli, Pa. 

Menasco Mfg. Co., Burbank, Calif. 

Minneapolis-Honeywell Regulator Co., 
neapolis, Minn. 

Haynes Stellite Co., Kokomo, Ind. 

Raybestos Div. of Raybestos-Manhattan, Inc., 
Stratford, Conn. 

Soo Line R.R. Co. (Gen, Off.), Minneapolis, 
Minn. 

Cabot Carbon of Canada, Ltd., Sarnia, Ont. 

Sarnia Hydro-Electric Commission, Sarnia, 
Ont. 

C & H Sugar Refining Corp., Crockett, Calif. 


Sperry-Rand 


Min- 


ASSOCIATE MEMBERS: 

Jewel Creations, New York City 

U. S. Overseas Airlines, Inc., New York, N. Y. 
ABC Vending Corp., Long Island City, N. Y. 
Aztec Resort Motel, Miami Beach, Fla. 
Sabena Belgian World Airlines, New York 


Edward Krones Enterprises (Blue Cars, Inc.), 


New York City 


AFFILIATE MEMBERS: 

Beau Rivage Motel, Miami Beach, Fla. 

Gray Line New York Tours Corp., New York 
City 

Vend-O-Matic Co., Chicago, III. 

Hancock Iron Works, Pontiac Mich. 

Vendall Co., Inc., Minneapolis, Minn. 

Cartan Travel Bureau, Chicago, III. 

Music Theatre, Inc., New York City 

General Merchandise Co., Milwaukee, Wis. 

Todd Travel Enterprises, Chicago, III. 

Universal Travel Agency, Paris, France 

The World Outdoors, Inc. (Films), Danbury, 
Conn. 


Continental Vending Corp., Westbury, L. L., 


N. Y. 
Amateur Softball Assn., Newark, N. J. 


Saunders Mfg. & Novelty Co., Cleveland, 


Ohio 


INDIVIDUAL MEMBERS: 


Alan Storton, Little League, San Diego, Calif. 
Mrs. Polly Glyer, San Francisco State College 


IRC AFFILIATION: 


Connecticut Industrial Recreation 


% N.E. Areas YMCAs, Boston. 


Sarnia Industrial Recreation Council, Sarnia, 


Ont. 


Council, 
















































WANCOCK 


REG. U.S. PAT. OFF. 


PARKMASTER 





PRACTICAL 
STOVE for 
ROADSIDE 

PARKS and PICNIC AREAS 


YOU'LL LIKE: PATRONS LIKE: 

@ Low Installation Cost @ Large 15” x 22” Actu 

© Easy Removal of al Cooking Surface 
Body for Storage © Positive Draft Contra 

@ Padlocks to Post Wide Utensil Shelves 


@ Quick Ash Removal 
from Either End @ Swivel Mounted Body 


Send for complete specifications and prices 
HANCOCK IRON WORKS 
60 W. Pike Street, Pontiac, Michigan 





CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 





Team and Industrial Patches Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets. 
etc. Request complete catalog on company 
stationery. 

THE FELT CRAFTERS, Plaistow 12, N. H. 





POSITIONS WANTED 





Seeks position in personnel or ind. rec. 2 yrs. 
experience as pers. mgr. includes setting up 
complete ind. rec. program. Coached _ high 
school, service and pro football for 8 yrs. 


CP18—RECREATION MANAGEMENT 





Completing mil. service in Dec. B.A. degree 
in rec, and phy. ed. Coached high school 
basketball, active in dramatics, Little League 
and as camp counselor. Age 24, married. 
CP19—RECREATION MANAGEMENT 





Highly qualified, ind. rec. dir. has reached 
limit with present company. 5 yrs. experience 
covers all phases of a complete program in- 
cluding finances, vending machines, employee 
assoc., rec. building. Experienced as a writer. 
Age 28, married. 

CP20—RECREATION MANAGEMENT 
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TED WILLIAMS RICHIE ASHBURN 


















1958 1958 
American League National League 
Batting Champion Batting Champion 


PETE BROWNING 


The first Louisville 
Slugger bat was turned 
for Pete Browning — 
great slugger of his 
day with the Louis- 
ville Club of the 

old American 
Association. 


Performance has Made Them Famous 


The history of Louisville Slugger bats cannot be 
separated from the lives of the famous sluggers who 
have used them. Browning, Wagner, Cobb, Hornsby, Ruth, 


Williams ... these and hundreds more whose base hits 
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A —Anniversa 


ee ee 
fh 
ols “Legs famous products will be commemorated in 1959 on thousands 


Vane 


and home runs thrilled the millions, wrote the story. 
This 75th milestone in the life of one of America’s most 


HILLERICH&BRADSBYC" of diamonds by the greatest players in the game today. 
COurcuni ‘> : 

TEXTS 

a HILLERICH & BRADSBY CO., LOUISVILLE, KY. 


ALSO MANUFACTURERS OF POWER-BILT AND GRAND SLAM GOLF CLUBS 





No wonder so many companies hinge their recreation pro- 
grams on bowling with Brunswick. There is no other sport 
that offers employers — and employees — so many advan- 
tages as bowling: 

1. Nothing to purchase. Your company has no need to 
supply playing facilities, grounds or equipment. Bowling 
centers supply balls free, rent shoes for a few cents and 
charge nominally for a game. 


2. Most fun for most employees. Everyone can play 
. .. men and women, all ages . . . and everyone enjoys the 
wholesome atmosphere of modern lanes. 


3. Easily organized. National bowling organizations and 
individual bowling centers offer free information . . . gladly 














EAGUE BOWLIRIG. 


Big-budget fun without a big budget 


help set up teams and leagues. 


4. Top morale builder. Everyone can bowl, so more e 





ployees benefit from company sponsorship . . . from meetin, 
and mixing. 


5. Year-round fun. Bowling isn’t hedged in by seasons 





weather or hours. You can bowl any day of the year and, i 
many cases, at any hour of the day. 


6. America’s most popular participant game. Bowl 





ing is now America’s top family game, enjoyed by over 22 
million people. And no one has done more to make 
game than Brunswick, with a constant stream of innova 
tions and “firsts.” From Tel-E-Scores to Automatic P 
setters, from bright modern furnishings to Red Crown pins, 
Brunswick makes bowling more popular, more fun. 

How about your company? If you have no bowling pro 


gram now, see about starting this month by calling your 
Brunswick proprietor, now! 


BRUNSWICK 


THE NAME THAT MAKES THE GAME 











